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1. Market – main features, different forms, and types of competition 

2. Markets and forest communities 



Flow 

1. Revenues and  marginal revenues 

2. Perfectly competitive markets 

3. Monopoly markets 

4. Monopolistic competition  

5. Oligopoly 

6. Markets and forest communities 
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1. Total revenues, Average revenues, and 
Marginal revenues of a firm 

Under Competition 
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2. Profit maximization 

Profit maximization under competition 
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2. Profit maximization under competition 
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3. Monopoly 

. 
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3. Monopoly … 

Profit maximization by monopolist 
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3. Monopoly … 

Profit maximization by monopolist 
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3. Consumers and producers’ surplus 
Consumer surplus 
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3. Consumers and producers’ surplus 
Producers surplus 
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3. If the monopolist was a benevolent planner…  
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3. The welfare costs of monopoly  
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4. Monopolistic competition  
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4. Monopolistic competition…  
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4. Monopolistic competition…  
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4. Monopolistic competition…  
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5. Oligopoly  
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5. Oligopoly…   
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5. Oligopoly…   
 

 

19 



6. Markets drive the specialization strategies of forest 
communities    
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A comparative analysis of 61 cases of commercial forest products (mainly ‘NTFPs’) systems in Africa, Asia, and Latin America 
provides lessons to help understand the role and potential of markets for forest products to contribute to livelihoods 
improvement  
 
The study compared a standardized set of descriptors of the characteristics of the forest product, the raw material 
production system, the market system, and the socioeconomic, ecological and geographic environments for each case. 
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Ecology and Society 9(2): 4. [online] URL: http://www.ecologyandsociety.org/vol9/iss2/art4 

 
 
 
 
 
 
 
 
 
 



6. Markets drive the specialization strategies of forest 
communities    
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6. Markets drive the specialization strategies of forest communities…   
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6. Markets drive the specialization strategies of forest communities…   
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6. Markets drive the specialization strategies of forest communities…   
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6. Markets drive the specialization strategies of forest communities…   
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The End 

 

 

 

 

Thanks 
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